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The National Rural Water Association is a non-profit federation of state 
rural water associations. Our mission is to provide support services 
to our state associations who have more than 26,696 water and 
wastewater systems as members.

“NRWA is THE advocate for rural America. We help insure that more 
than $1 billion is available each year for equipment, construction 

and expansion. Could your company use some of that? Join the most 
exciting growth area in the U.S., Team Rural Water!”

-Michael Harris
Director, Association Services

Susan Maracle
Publication Director
Toll-free: (800) 369-6220, ext. 3405
Fax: (352) 331-3525
smaracle@naylor.com
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WHO WE ARE
NRWA is the largest, most powerful water and wastewater 
membership organization in the nation representing, through its state 
affiliates, 26,696 utility members. Through its lobbying efforts, NRWA 
ensures more than $1 billion annually for rural and small water and 
wastewater construction upgrades and equipment.

93,260+

65,000+

7,862

6,209

2,896

825

94%

$1.5 billion

50%+

86%

$1.5 million

state associations 

WHY

NRWA?
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NRWA, through its state rural water association affiliates,
historically serves rural and small communities with populations
of less than 10,000. 

  Atlanta, GA

Gas & Water Division
  Monroe, LA

  Natchitoches, LA

  Phoenix, AZ

Water Plant



4

|
   National Rural Water Association

Published four times a year, Rural Water magazine is the only national 
publication targeted to the operators and board members of rural 
and small municipal water and wastewater utilities. Additional copies 
are distributed throughout the year at industry shows and to every 
member of Congress.

150,000+ 
90%  Rural Water

78% Rural Water

70% 
Rural Water

91% 
in Rural Water

3 out of 4 

4 out of 5 
Rural Water
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In addition to print format, Rural Water is available in a fully interactive 
digital version. Members and readers receive each issue via e-mail, and 
each new issue is posted to NRWA’s Web site. A full archive of past 
issues will be available for a 12-month period, ensuring longevity for 
your online presence.

Rural Water 

eSponsorship
 Rural Water’s

eToolbar Sponsorship

Rural Water

78% 
Rural Water

  80% 
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FIRST QUARTER 2009

Regulatory Requirements
Today & Tomorrow

SECOND QUARTER 2009

Energy Conservation 

THIRD QUARTER 2009

Emergency Response is 
More Than a Plan 

FOURTH QUARTER 2009

Customer Relations, Keep 
Aunt Mildred Happy

Rural Water Rally 2009 
Preview

H2O-XPO: The Industry 
Event 2009 Preview

Wrap-Up of Rural Water 
Rally 2009

H2O-XPO: The Industry 
Event 2009

Wrap-Up of H2O-XPO:
The Industry Event 2009



Media Planner 2009  

|
  7

2010 CORPORATE
PARTNER DIRECTORY

H2OXPO: THE INDUSTRY
EVENT 2009 SHOW GUIDE

*Editorial content and dates are subject to change without notice.



8

|
   National Rural Water Association

The 2010 Corporate Partner Directory is a comprehensive resource used 
by members throughout the year. Key decision makers rely on this 
guide to find the products and services they use on a day-to-day basis.

2010 BUYERS’ GUIDE
NRWA

$169.50
$209.50
$319.50
$419.50
$509.50

*Non-members: Please add a mandatory $748 annual membership fee to 

your total order.

Display ad rates and specs are located on pages 12 and 13.
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NRWA’s new H2O-XPO is co-locating with ICUEE 2009. The H2O-XPO
is an annual conference that brings together the top officials, decision 
makers, buyers and new technology in the water and wastewater 
industry. 

H2O-XPO: THE INDUSTRY EVENT 2009 WILL BE HELD OCTOBER 6-8
IN LOUISVILLE, KY AT THE KENTUCKY EXPOSITION CENTER.

 H2O-XPO: 
The Industry Event 
2009 Conference & 
Resource Guide.

Net Black & White Rates Members Non-Members

Color Rates
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WATER ASSOCIATION
BUYERS’ GUIDEOnline

NRWA.OfficialBuyersGuide.net

Located at NRWA.OfficialBuyersGuide.net, visitors come to the Online Buyers’ Guide because 
they are ready to purchase. For only pennies a day, your company can secure a year’s worth 
of exposure. From banner ads and tiles ads to listing enhancements, a number of packages 
are available to give your company the greatest visibility and make the most of your online 
advertising presence.

MAXIMUM EXPOSURE!

TOP BANNER
(468 X 60)

HOME PAGE VERTICAL BANNERS
(120 X 240)

SPOTLIGHT TILE BANNERS
(125 X 125)
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BANNER

BANNER EXCLUSIVE

SPONSORSHIP

Rural Water Wire

Rural Water Wire

Our options deliver maximum exposure for your business:
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Net Black & White Rates 
– Members 1x 2-3x 4-5x

Color Rates

Net Black & White 
Rates – Non-Members 1x 2-3x 4x
DPS

the digital version of Rural Water.

company will be listed under the category of your choice along with the 
page number of your ad. Also, increase the number of visitors to your Web 
site with a free listing in our Advertiser.com cross-reference feature.
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Depictions

Products and Services Marketplace
Rural Water,

Member Rates

Non-Member Rates

Non-member rates include a one-year membership to 
NRWA, valued at $748

Member Rates Black & White Full Color
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 SPOTLIGHT PACKAGE

PRICE: $6,560 
MEMBER PRICE: $5,248

 TOP BANNER PACKAGE

PRICE: $4,590
MEMBER PRICE: $3,672

HOME PAGE VERTICAL BANNER PACKAGE

PRICE: $4,590
MEMBER PRICE: $3,672

PACKAGE OPTIONS:

1 year:  $3,000         6 months: $1,750         3 months: $1,000

– Appears when keyword is entered (in rotation)

– Run-of-site on non-purchased keywords

– Appears on right-hand side of screen when keyword is entered.

Limit four advertisers per keyword. Additional keywords are available at $50 each. All advertisers receive a

10% discount for participating in at least two NRWA projects. If participating in more than two projects, advertisers

receive a 20% discount. Members receive an additional 10% discount.

BANNER:

1 year: $6,000 6 months: $4,000 3 months: $2,500

468 x 60 pixels, JPG or GIF, 30kb or less

SPONSORSHIP:

1 year: $3,000         6 months: $2,000 3 months: $1,250

120 x 60 pixels, JPG or GIF, 15kb or less
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Print Advertising Specs Width Height

Non-member rates include a one-year membership to NRWA, valued at $748.

Revisions


